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[ U.S. Social Media Users ]

United 12/27/23
TO

States 12/28/23

Geography Data Gathered

1217 Qualified
INnternet Users

All respondents were required to have an internet
connection in order to participate in the survey.
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Q: Which social media

268

olatforms do you regularly use?

All Respondents

W 2021 H 2022 B 2023 More than 50% of all respondents

regularly use Facebook, YouTube
and Instagram.

Facebook YouTube Instagram TikTok Snapchat Pinterest LinkedlIn



TikTok through the years |ZEA

Q: Which social media platforms Gen Z leads TikTok usage,

o)
do you regularly use: but ages 30-60 show steady
growth on the platform.
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Q: How many influencers do

vou follow on social media?

o 30-44 B 45-60 W >60

Response by Age Group B 18-29

Social media influencers
reach at least 83% of all
respondents ages 18-60.

| do not follow any influencers 1-20 influencers 21-50 influencers More than 50 influencers



E‘Yesll by Sex

Males Females

“Yes” by Age Group

SO 70/ nave purchased a product
- 0 after seeing It being used

by an influencer. ) 30-44

45-60 >60

OF ALL RESPONDENTS



Q: Do you find content created by social media influencers to be more I;.EH

compelling than scripted advertising written by a marketing professional?

B 2021 W 2022 W 2023 Over 50% of all respondents now

find influencer content more
compelling than scripted advertising.




Q: Do you find content created
by social media influencers to

be more compelling than

scripted advertising written by a
marketing professional?

Those ages 45-60 are most

kely to fino
more compe
advertising.
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“Yes” by Sex

Males
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“Yes” by Age Group
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Q: Are you more likgly to
trust a sponsored p@st

oM an A- - -‘,;.-“-.”

al media influ ?

o

: L R

O say they are more likely
61 /O to trust a sponsored post

from an influencer over
OF ALL RESPONDENTS an A-List celebrity.

Social Media
Influencer

.

18-29 30-44




Q: Which of these Is more likely

to get you to try a new product?

Response by Sex B Male B Female

When it comes to trying
new products, influencer
0osts have a greater impact
on females than males.

2%
0%
Influencer Post Television Ad Paid Social Ad Banner Ad Magazine Ad Radio Ad



Q: Which of these Is more likely

to get you to try a new product?

B 18-29 o 30-44 B 45-60 W >60

Influencer posts are the

o top choice for respondents
under 45.

30% -

0%

Influencer Post Television Ad Paid Social Ad Banner Ad Magazine Ad Radio Ad



More 18-to-29-Year-Olds Turn to

TikTok Than Friends and Family

Q: How do you typically research a
oroduct/service before making a big purchase?

Response by Age Group

B 18-29 W 30-44 N 45-60 W >60

Search TikTok Search YouTube Ask Family and Friends



Q: Have you ever purchased a product directly through a social media

olatform’s shopping feature (e.g., TikTok Shop, Instagram Shopping)?

Response by Sex

Yes, multiple times Yes, but only once No, but I'm open to it

650/ of all respondents have purchased a product through a social
O media platform’s shopping feature, or are open to doing so.



A supbstantial 37.3% of respondents ages 45-60 reported making multiple |;.Eﬂ

ourchases through a social media platform’s shopping feature.

Q: Have you ever purchased a product directly through a social media

! : ' ' ?
platform’s shopping feature (e.g., TikTok Shop, Instagram Shopping)- B 18-20 W 30-44 W 45-60 W > 60

Yes, multiple times Yes, but only once No, but I'm open to it



Q: In your opinion, what is the best platform ZEQ

to promote a product through an influencer?

B 2021 B 2022 B 2023 YouTube, Facebook, Instagram
and TikTok remain the top four
S picks for all social media users.

YouTube Facebook Instagram TikTok Twitter/X



Q: In your opinion, what is the best platform

to promote a product through an influencer?

16.3%

Men Other Platforms

0% 100%

3.7%

Women nstagra Other Platforms

0% 100%

Women are more likely to say TikTok and Instagram are the top ways
to promote products, while men are more likely to say YouTube.



Q: In your opinion, what is the best platform

to promote a product through an influencer?

People under the age of 45 are more likely to say TikTok and

Instagram are the top ways to promote products, while those

45 and up are more likely to say Facebook and YouTube. Wm1829 W 30-44 W 45-60 W >60

TikTok YouTube Instagram Facebook Other Platforms
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