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299 Qualified
Nnternet Users

All respondents were required to have an internet
connection in order to participate in the survey.

Gender Age

Male Female

18-29 30-44 45-60 >60



“Yes” - All Respondents |—B

Q: Have you purchased a
product after seeing it used by
a social media influencer?

More than half of all respondents now
say that they've purchased a product
“Yes” by Age Group after seeing it used by a soclal media
e iNnfluencer.

‘he 45-60 age range saw the biggest
iNcrease (+338.5%) year-over-year.




Q: In your opinion, what is the best platform to IZE

oromote a product through an influencer?

Gen Zis turning to TikTok as

B 202] B 2022 their preferred platform for

iNnfluencing.

YouTube Instagram TikTok



More 18 to 29-Year-Olds Turn to

TikTok Than Friends & Family

Q: How do you typically research a product/

. . . B 18-29 MW 30-44 W 4560 MW >60
service before making a big purchase?

Search TikTok Search YouTube Ask Family & Friends



3957

OF ALL RESPONDENTS

Q: Which of these is
most likely to get you
to try a new product?

Nintendo + @ryansecret

say Influencer posts are
the No. T way to get them
to try new products.

ALL

268

RESPONSES BY GENDER

MALE

FEMALE




Gillette + @iamowencain

Q: Which of these is most RESPONSES BY AGE GROUP
likely to get you to try a
new product? 18-29 30-44 45-60 >60

H

Influencer posts are the top
choice for respondents
under 60.




All Respondents

Social Media A-List Celebrity
Influencer

A: “Social Media Influencer”
By Age Group

O say they are more likely . N B .
/ to trust a sponsored post . - = = O’
O from an influencer over 0%

. | 18-29 30-44 45-60 60+
OF ALL RESPONDENTS an A-List celebrity.




O nave engageo
63 /O WIth a Sponsoreo

OF ALL RESPONDENTS influencer DOSt.

Q: Have you "liked" or
commented on a
sponsored influencer
post in the past?

T-Mobile + @shadesofpinck



Q: How many influencers do you IZ_EB

follow on social media®?

reach 90% of all respondents
ages 18-29.

0%

| do not follow any influencers 1-20 Influencers 21-50 Influencers More Than 50 Influencers



Q: In your opinion, what is the pbest platform to

oromote a product through an influencer?

13 %

Men nstagra Other Platforms

0% 100%

(0) (0)
Women 26.9% 8.9%

Facebook Other Platforms

0% 100%

Women are more likely to say Instagram and Facebook are the top ways to promote products,
out men are more likely to say YouTube is the top way.



Q: In your opinion, what is the best platform to |ZE

oromote a product through an influencer?

YouTube, Facebook, Instagram
and TikTok remain the top four
oicks for all social media users.

W All Social Media Users
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YouTube Facebook Instagram TikTok Twitter Pinterest LinkedIn
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Influencer marketing Is a
powerful tool used to
iIntroduce consumers of
all ages to new
products.

For Gen Z in particular, influencers
are an important source —if not the
Most important source— of
iNnformation when making
ourchase decisions.



“we Ane

||1FI!ENGE
Mﬂﬂﬁ)ﬂiﬂ

For additiona
7ea.com

2E8



http://izea.com/resources

