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[ BACKGROUND }

We surveyed 1,034 U.S. internet users to help
understand consumer sentiments around the
metaverse, NFTs and cryptocurrencies, as well as how
those thoughts differ across social media users, social
media influencers and those who do not regularly use
soclal media.

[ GOALS ]

 Provide insights for our partners who are responsible for
Marketing products and services on emerging digital
olatforms.

 |nform, educate, and assist decision makers who must adapt to
the rapidly evolving digital landscape.

« Help all parties understand the early-adopter landscape of the
metaverse.

 |nspire the brands, influencers and end consumers who make
our industry work.




Sample Population
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say they

6% currently

Darticipate In
the metaverse.
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Q: Do you currently

participate in the
metaverse? Social Media Social Media

All
Users Influencers

NES 20.35% 11.86% 55.74%




Q: Do you own any NFTs?

6% &

OF ALL INFLUENCERS
OWN NFTS

Does Not Use Social Media Social Media
Social Media Users Influencers
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A CRYPTOCURRENCY
B Does Not Use Social Media Social Media User B Social Media Influencer rL - X\
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Ne Mmetaverse as crea

INFLUENCERS CAN BE LEVERAGED TO:

Nfluencers surveyed see

Ng in

LOrs.

 Create an experience that features your pbrand.

« Wear or use branded objects.

« Host virtual events like concerts or parties.

« Co-create and promote NFTs.



Influential Aspirati
In the Metz

are considering ways

to make money in

the metaverse. \

are already
Making money in
the metaverse.
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INfluencers and creators are
dialed into emerging tech
and media.

Partnering with them i1s an
authentic and effective way
for brands to reach consumers
WNO are beginning to explore
cryptocurrencies, NFTs and
other digital assets.
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Q: IT you were accepting payment in the metaverse, what

would your preferred method of payment be? " o porticiontaal A

. . A9% of all influencers
B Does Not Use Social Media . .
B Social Media User surveyed prefer Bitcoin over
B Social Media Influencer any other form of payment.

0%

U.S. Dollar Bitcoin Ethereum Another Cryptocurrency Trade Goods or Services



Y FILTER AEEINE

Q: What cryptocurrencies do you own?

All those who currently own
cryptocurrencies

Social media users and

B Social Media Influencer influencers are just as likely
to own Bitcoin, Ethereum,
Dogecoin and Shiba Inu.

Social Media User

Bitcoin Ethereum Dogecoin Shiba Inu



Y FILTERVAEEINIES

Q: What cryptocurrencies do you own?

All those who currently own
cryptocurrencies

Influencers are more likely to
own other cryptocurrencies
N the top 10 by market cap.

Social Media User [ Social Media Influencer

Binance Coin Tether Litecoin XRP Solana Cardano Polkadot



Y FILTERFARRISEISS

All those who do not currently
own a cryptocurrency

say they are waiting
O% for cryptocurrencies to
Decome easier to buy

OF ALL INFLUENCERS

oefore purchasing.

Q: What is preventing you _

from owning cryptocurrency? Does Not Use Social Media Influencers
Social Media Users
| am waiting until it’s easier 6.62% 10.02% 29 76%
. (0] . (0] . (0]

to buy




For additional research visit:

izea.com/resources
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http://izea.com/resources

